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Introduction

The WHO Regional Committee in 2005 adopted a resolution (EUR/RC55/R7) which urged all
European Region countries “to support, where appropriate, the implementation of an
immunization week within the Region for advocacy to promote immunization”. As a result, the
first European Immunization Week was launched as a pilot in October 2005.

The second European Immunization Week took place 16-22 April 2007. A large number of
activities aimed at reaching out to high-risk groups through advocacy, communications and sup-
plementary immunization. This report introduces the strategic approach and the activities carried
out during this exciting week in April 2007.

Twenty-five countries from across the WHO European Region saw the opportunities of creating
regional synergy and became actively engaged in the initiative. With the aim to strengthen
immunization systems, in an overall context of health systems strengthening, the initiative
targeted the individual challenges of immunization systems in each participating country.

European Immunization Week 2007 was a vibrant week. Ministers, first ladies, celebrities,
experts, health workers, volunteers and many others joined the national activities and contribu-
ted to the immense, positive press interest brought about by the initiative. In snapshots, 850 000
printed information products were distributed across the Region, more than 700 000 SMS, radio
or TV messages were sent out, more than 200 workshops or conferences were held, and almost
1.5 million immunization shots were given to children to protect them against the vaccine-
preventable diseases that kill and debilitate thousands of children worldwide each year.

Current report is based on the evaluation documents and feedback received from all
participating countries.
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Why European Immunization
Week?

Immunization — a great success

Great challenges have been overcome with
immunization, and a remarkable decline in suffering
and death has been the result of this powerful
prevention mechanism. This simple intervention,
preventing disease before it takes hold, today
controls most infectious diseases in the WHO
European Region.

The fight must continue

Still, the fight against infectious diseases must be
maintained to reach the children who are still
unvaccinated and at risk.

The challenges are clear:

. If immunization loses priority, highly
contagious diseases - such as diphtheria,
measles, even polio - will re-emerge.

. Vaccine-preventable diseases kill up to 32 000
young children in the WHO European Region

every year.

. Vulnerable and high-risk unimmunized
population groups exist in all countries.

. OQutbreaks of infectious diseases continue to
spread in the Region.

. Public confidence in vaccines is affected by

groups, web sites or the press questioning the
necessity and safety of vaccination.

. In times of competing health priorities,
immunization in some countries is losing
political commitment.

European Immunization Week

16-22 April 2007
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Examples of cases of major vaccine-preventable
diseases in the WHO European Region in 1990
and 2005 (diphtheria, measles, hepatitis B and
mumps) (National reports)
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Global distribution of the 1.4 million annual deaths from vac-
cine-preventable diseases in children under 5 years (WHO)

Countries across the Region see an increasing need to provide accurate, balanced and
understandable information about the risks of diseases and the benefits of vaccination.

As a response to this request from Member States, European Immunization Week has been
initiated, providing a framework for countries to boost awareness and strengthen their

immunization systems.
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History

Pilot 2005

European Immunization Week was piloted in October 2005 with nine g
Member States: Belarus, Belgium, Hungary, Ireland, Italy (South Tyrol), Countries thatgarticipated n
Russian Federation, Tajikistan, The former Yugoslav Republic of European Immunization Week 2005
Macedonia and Serbia.

Towards 2007

A regional evaluation report for the pilot phase, based on evaluation reports from all participating
countries, was used as the starting point for planning the next European Immunization Week. A
Lessons Learnt and Next Steps meeting with 18 countries, in September 2006, further refined
and defined the initiative for the future.

A key recommendation was changing the timing of the initiative to springtime. The second Im-
munization Week therefore took place one and a half year later — in April 2007.

A few highlights from 2005

. Ireland launched www.immunisation.ie — a resource base for parents and
health workers.
. Wrestling with a strong anti-vaccine movement, the Italian province of

South Tyrol succeeded in creating a more positive and balanced media
debate about immunization.

. Mobile teams in The former Yugoslav Republic of Macedonia vac-
cinated almost 2 000 children in traditionally hard-to-reach communities.

. A brunch and workshop was held with journalists in Serbia, to provide
balanced information about immunization.

. Tajikistan explored key target groups in detail though a Knowledge,
Attitude and Practice study.

. A rubella campaign was launched in Belarus, targeting unprotected

adolescents.

The Irish immunization web site for parents and
health professionals was launched as part of
European Immunization Week 2005. The web
site meets the WHO quality requirements for
web sites on immunization.
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Goal and objectives

Goal

The long-term goal of European Immunization Week is
to increase vaccination by:

. Raising awareness of the need and right of every
child to be protected against vaccine-preventable
diseases.
. Strengthening immunization systems in the overall
context of health systems strengthening.
. Placing a special focus on vulnerable, high-risk [Py participating!
groups.

Albania, Armenia, Azerbaijan, Bela-
rus, Belgium, Bosnia and Herzego-

Strategic objectives vina, France, Georgia, Germany, Hun-
gary, Ireland, Italy (South Tyrol), Ka-

zakhstan, Kyrgyzstan, Malta,
Moldova, Romania, Russian Federa-

The strategic objectives of the second European

Immunization Week were to: tion, Serbia, Slovakia, Tajikistan, The

. Consolidate European Immunization Week as an J{oi Il e EAA G o] (o0 ETE
annual and Region-wide initiative, building on the LEUEREIECARETLGIENEEYELTRY S
lessons learnt from the pilot phase. bekistan

. Engage and support Member States from all parts
of the WHO European Region, creating the synergy of one common message across the
Region.

. Provide balanced and targeted information to critical target groups, taking into account the
individual challenges in each of the participating countries.

. Engage key target groups in national and sub-national activities, aimed at raising
awareness and understanding of the risks of diseases and the benefits of vaccination.

Key target groups

Based on national challenges, the key target groups for European Immunization Week are
defined as:
. Parents, carers, children and adolescents - specific focus

on high-risk groups

Professional health workers

Political decision makers

Media

Key message and slogan

Stressing the importance of each and every life, European Immunization Week has defined one
key message:

= Timely immunization is vital for every child!
The easily translated slogan is used widely by the participating countries:
> Prevent. Protect. Immunize.
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Collaboration
Working together \,D H 5
European Immunization Week is the result of close collaboration V l \) —;
between regional and national counterparts: ‘@ })’
\\
Coordination. European Immunization Week is led and O\\
coordinated by the WHO Regional Office for Europe. 4NIZP~
Implementation. Participating countries use the initiative to EU ROPE
highlight immunization, in an effort to increase the success of
their immunization programmes - through targeted advocacy and AT
communication and vaccination of high-risk groups. aEEE
EC\(SC
| Eecey

Partnership. A range of important regional and national partners
support the planning and implementation of European

Immunization Week. Major partners in 2007 included national 1 Fa
NGOs and donors, the United Nations Children's Fund (UNICEF) unlce‘f@
and the European Centre for Disease Prevention and Control

(ECDC).

National coordination

Most of the participating countries establish a national working group - a forum for planning,
discussion and resource mobilization. Ministry of health representatives here work together with
relevant national counterparts: other ministries or public institutes, health professionals, non-
governmental organizations, donors and others.

The countries make a great effort to involve sub-national and local levels, and in many countries
the initiative is quite decentralized with diverse activities in each participating region or federal
state. In 2007, some countries met an unexpected request from the sub-national levels to
become part of the Immunization Week and involved many more regions than first anticipated.

Highlights from the evaluation questionnaires*

= 80% of the countries formed a working group to plan the Immunization Week.
= The majority, 45%, held 4-6 working group meetings; 20% held up to 10 meetings.

= 70% of the countries are planning to continue meeting in the working group,
mainly to plan for next year’s Immunization Week

= 28% of the countries started their planning process in 2006.

= 20% of the countries started their planning process in March 2007.
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Strategic Approach: a 3-step process

Aiming for an effective and targeted approach for all activities
of European Immunization Week, a “3-step approach” is
suggested to all countries. The approach is outlined in the
guidelines for planning, which have been shared with all
participating countries and are available on the European
Immunization Week web site.

facts Get an overview of the and budget issues. Create graphs,
charts and tables to ilustrate the situation. Compare regions, sub regions or compare with the stuation
in neighbouring countries.

Step 1: Situation analysis: Analyzing the main immuni- e
zation barriers. This process defines the key problems of
ensuring maximum protection against vaccine-preventable
diseases in the country. For example, vaccination coverage
data can be used to identify communities or areas with low
uptake. Further analysis of the reasons for this low uptake
may reveal parental concerns about safety, or health care
workers not promoting immunization, or limited physical
access to immunization services. The situation analysis is

uding the Intenet and qualtative information from people working with
bout ta local level; how are d

and may be relevant to
tin the analysis.

ks
fecreasing? Compare sub regions.
the small percentage that remain

WH an

/accination coverage:
‘actual number of

alth care investment and child mortalty and morbidity in own and neighbouring

crucial to define the persons or groups that could be e e T e Scaes v er o S o e o o o S
approached in Immunization Week activities.

Step 2: Target group analysis: Identifying and defining the critical target groups - and the most
effective ways to engage and reach them. Taking the example of “parents”, this will include to
further analyze the reasons why parents are not taking their children for vaccination. This might
be carried out by “knowledge, attitude and practice” studies, focus group interviews or
questionnaires. The process identifies, not only the reasons for unwillingness to vaccinate (fear,
poor knowledge, lack of trust, lack of access), but also their channels of influence - i.e. where
the parents obtain information about immunization and how their opinions are formed.

Step 3: Planning, implementing and evaluating activities: Based on step 1 and step 2 above,
activities are developed, ensuring that the right target groups are reached by the most
appropriate messages and activities - and through the most effective communication channels.
During this phase, an evaluation framework should be designed, to measure the impact of any
activities that are implemented. The evaluation is critical to measure whether the activities
achieve the desired results and ensure that improvements can continuously be made.

Highlights from the evaluation questionnaires*

= 56% of the countries are developing national evaluation reports for EIW 2007.

= 64% of the countries collected information to “assess a possible change in
awareness, attitude or behaviour” of their target groups.

= The preferred methods for collecting this information were immunization

coverage data comparisons, feedback received by key stakeholders and

questionnaires. *Feedback received
from 23 out of 25 Member States
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Strategic Approach: strengthening immunization systems

A cross-cutting initiative, European Immunization Week 2007 was successful in targeting
various elements of immunization systems. With the goal to increase the success of
immunization programmes - in the context of health systems strengthening - the initiative
focussed on the specific challenges encountered in each of the participating countries.

Below snapshots of just a few of the activities carried out show the breadth of the initiative and
its ability to be tailored to the individual challenges of each participating Member State.

Risk groups

Reaching vulnerable, high-risk children was an overarching theme, which all countries but
two included in their objectives. Young adults were another key target group in France,
Germany and in Belgium (Flemish Community) where posters and leaflets aimed at attracting
the attention of teenagers, providing them with the responsibility for their own vaccinations.
Turkey provided vaccinations to different risk groups, including women of child-bearing age.

Target groups

Parents were a key target group in most countries, and a range of events and
information materials were developed for this group. Belarus initiated an
opinion poll on immunization to identify parents’ awareness and knowledge
levels. In the Russian Federation, the activities to reach families that did not
come back for second doses of immunization included 'family-supervision’
visits to hundreds of families.

‘;
s\

— . - Health professionals were another important group. The ltalian province of
Child immunized during Immuniza- ~ South Tyrol organized eight seminars for both medical and non-medical staff

tion Week in Tajikistan with the aim to harmonize the information provided to parents by all
representatives of the health sector. In Armenia, health professionals were
actively involved in the planning phase, and a range of Exorecon prancn 6803t
information materials were produced to inform key health staff @jﬁ
about immunization. Facing the problem that immunization is not v —

part of the curricula at the medical academy, Uzbekistan CEPTHOHUKAT

organized a symposium for graduate medical students to

introduce them to immunization safety issues. Tfngi) s pumus

pr 0f =z
Bosnia and Herzegovina organized round-table meetings for 1 N
decision makers in order to discuss mapping of vulnerable L

groups and to establish a forum for discussion . . . .
on immunization in the country. Azerbaijan Certificate for medical students in Uzbekistan
was successful in actively engaging their First
Lady; a doctor herself she provided polio vaccines to children at the launch
of the Immunization Week.

Also the media was successfully approached across the Region with a
palette of initiatives: press releases and conferences, fact sheets, festive
launch events and much more. Uzbekistan conducted an essay competition

Azerbaijan’s First Lady providing polioc  among journalists to engage journalists in a positive debate and to publish
vaccines at the launch of the Immuniza-
tion Week
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Strategic Approach: strengthening immunization systems

Approach

All countries produced information materials for their key target groups - a total
of 1 501 696 were distributed across the Region - and 11 countries provided
supplementary vaccination to 546 901 persons in high-risk groups.

Some countries used the Immunization Week as an opportunity to boost an
already planned immunization event. In Tajikistan, the supplementary -
immunization campaign planned for Apri-May was integrated with their |munization information handed
Immunization Week. Georgia used the Immunization Week to realize some key out at Healthy Lifestyle Exposition
elements of a newly launched immunization communication plan. in Slovakia

A range of countries organized trainings, conferences or workshops at national and
subnational levels, the major one being Ireland’s high-level national immunization conference
with almost 400 participants.

Albania, Kyrgyzstan, Romania, Russian Federation and The former Yugoslav
Republic of Macedonia were among the countries that organized outreach
activities to specifically vulnerable communities, going door to door to hand out
information materials, screening children’s vaccination status or providing the
necessary vaccinations.

screening of immunization status

Focus

Measles and rubella played a key role in many of the participating countries. In Ireland,
improving routine MMR uptake was the key objective for the Immunization Week, which was
used to prepare for a measles campaign planned as
part of Ireland’s commitment to the WHO European
Region measles elimination strategy. Polio was
another key issue. Tajikistan linked the Immunization
Week to their supplementary polio immunization of
children living in hard-to-reach border areas.

Immunization quality and safety was critical in a A
b et { Minister or Heal number of countries, including the central Asiar:c B
rish chiidren and Minister for nea republics, where persistent rumours about unsafe Tk child immunized aqainst olio
WSGETSSVE’;?:r"mcvic')'::]r;‘“”'zat'°” vaccines - especially vaccines produced in specific J sanste
countries - have been fuelled by the media. Targeting widespread concerns
about immunization safety, Moldova used the opportunity of the press
launch of the Week to demonstrate the immunization ‘cold chain’ which is crucial for the quality
of vaccines.

Introducing new vaccines was a topic for discussion at a national expert workshop held in
Germany, where the Human Papilloma Virus vaccine had just been recommended for teenage
girls. In Slovakia, new and underused vaccines, such as those against influenza, viral hepatitis
B and haemophilus invasive infections, were key issues in the public awareness campaign
conducted, aiming in particular at high-risk Roma communities in the country. Travel vaccine
was an issue in Malta that issued a leaflet on travel medicine, including vaccinations, as part of
their Immunization Week activities.
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Regional activities

Support to Member States

WHO Regional Office for Europe provided strategic, technical, financial and practical support
to the participating Member States during the planning of European Immunization Week 2007:

= A visual identity - logo, slogan and colours - ensured harmonization across the Region.

= Special emphasis was placed on engaging the countries in the regional planning phase,
through a joint planning meeting and requests for feedback on technical papers.

= A strategic approach was developed, defining common messages and target groups.
= Guidelines for planning provided advice to the countries in their analysis and planning.
= A common evaluation framework defined indicators and parameters of success.

= Technical support was provided to all countries.

= Fourteen country missions were undertaken to support the development of strategies and
action plans or to participate in national Immunization Week activities.

= Promotional and information materials were developed in four languages and made avail-
able to all countries: fact sheets, press releases, posters, stickers and much more.

> The European Immunization Week web site was
continuously updated with guiding documents,
information about the country activities and links to
a resource library.

Monthly
newsletter

= A monthly newsletter disseminated and shared

information about the coordination and planning
process. Each newsletter issued stories from the
participating countries — planned activities, target I
groups and goals — for inspiration and inter- = A
country exchange. S

= Regional press work supplemented the extensive
national effort to engage and inform the media.

Planning meeting with Member
States, September 2006
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Regional activities

Regional information and promotional materials 2007

To ease and facilitate the planning process in the countries, WHO Regional Office for Europe
made a range of written and promotional materials available to all
countries.

Web site
The web site was continuously updated with guiding documents,
information about country activities and links to useful external web sites

and documents. It was used by Member States as a source of
information and inspiration.

Guidelines

To increase commonality across the Region and support countries in the planning phase, two
documents were produced to guide the countries:

. Guidelines for planning a national Immunization Week

. Guidelines for working with the media

“ Copsss ek

Fact sheet: European Immunization Week at a Glance
This fact sheet, targeted mainly at the media, answered the basic questions
concerning the initiative:

= Why is it important?
> Who is involved?
> What is the focus?

Fact sheet: Seven Key Reasons
This fact sheet explained the key reasons why
immunization must remain a priority in the WHO
European Region:
1. Immunization saves lives.
2. Immunization is a basic right,
but not accessible to all.
3. Outbreaks pose a
serious threat.
4, Infectious diseases still kill.
5. Diseases can be
controlled and eliminated.
6. Immunization is cost-effective.
7. Children depend on health systems to provide safe, effective and cheap immunization.
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Regional activities

Press releases

Supplementing the extensive national effort to engage and inform the media, regional press
releases were submitted prior to and during European Immunization Week to more than 3 000
journalists from across the Region, through the WHO Offices in Copenhagen, Brussels and
Geneva.

Press Relcase EURO/0407
Copenhagen, 12 April 2007

Prss Ralasa EUROIO407
page?

the the bene inced
healihy statin i, they are planning promotional actvites, primarly o reach vulnerable and
-teach aroups.

Promotional materials

A wealth of promotional materials was produced at - .=
national levels, in the many languages of the European
Region. For inspiration, some materials were designed
by the WHO Regional Office for Europe as well and
made available for all countries:
European
e  Poster | Immunization
. Sticker ] Week
- i E .
: -Ilz-oslgler: K ﬁggﬁ?;mon Prevent Protect Immunize 1
\\ | Prevent
\ Doty
Immunize
T

e 1)

EUROPE e
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Regional activities

Adoption of regional materials

A range of countries used the regional layouts as a starting point for their own
““?ﬁ’:ﬁﬁ‘;’;mn materials. T-shirts, stickers and posters were revised to fit the national
B context. Below are some examples of how the regional poster was adjusted:

16 au 22 avril 2007

Prévention - Protection - Vaccination

Semaine
de la vaccination

Vaccination,
ol en étes-vous ?

Parlez-en & votre médecin ou votre pharmacien

French poster

JAVA
EUROPIANE
E VAKSINIMIT

16-22 Prill 2007

©UsAID e

Albanian poster

unicef &

HEOEIbA
WMYHU3ALIMJE
Y EBPOMNN

16-22. anpun 2007.

Serbian poster

MpepynpeauTe 3awutuTs MprenTs
EBponeiickas

Hepens

HUMMYHU3 AL UK

16-22 anpens 2007 ropa

3awmrn cebs
M CBOMX
6nuakux!

Caenan
npuBuBKY!

S

[y — =

Russian poster

12
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Activities in Member States

Overview : countries activities 2007*

An overview of - just a selection of - the activities carried out across the Region shows
the breath and outreach of the initiative:

= 125 different information materials developed

=> 1 501 696 information products distributed in total
= 1 313 996 folders and leaflets distributed

= 22 370 fact sheets distributed

= 281 workshops or conferences held

> 264 press releases issued

= 34 231 immunization cards updated

= 28 competitions held

=> 701 202 SMS messages sent out

= 2 394 radio, TV or newspaper messages/announcements sent out
= 546 901 high-risk persons immunized

= 1 491 352 vaccinations provided in total

= 2 382 training sessions carried out

= 6 650 school lessons on immunization conducted

= 106 web pages developed *Data reported from 23 out of 25 Member
States

Press coverage
The participating countries reported about extensive and positive media interest across the Re-

gion . Below are some examples of press coverage from Romania, Tajikistan, Uzbekistan and
Kyrgyzstan:

EBPONEACKAS. HERENS
WMMYHH3ALHM B TAIDKWKHCTAHE

s Erpasnn ssencamare

“Nannmme

Takag:
e
17 Anpea. 007 17:53

iiE

Corogpn B Hau

BO3 n ¥abs
AN

v

NECTPAMMLI WAL Muieasga
P¥3 Duncpow Typopioaa srwema

uro. .

FEDD HUNYHSAIBLAN MWEET CIECMHGE THRMBHAR.
Fass OHACES

= anacen 30 16, +13 Wsat ‘B PT Hauanack esponelickan nefens
. AMNYHAEAL o
2] IOHMCE &
: e s et DY o
m! Q0N W NGMOMNENATE, YTD COCTARNFST 40 % oo i L 16 Hpens §
Thasa npescranuTarecras BO3 & ¥absnctane sorop Muwe LSS - Kex TS HE £04T0 8 O JOMY CTYNOK0 &
Tafan 06000 GTMETR. WTO YICERNCTEH yCIewsd COTPAMY an (0 aps 8L Houkonamsuore wewrpe:
T wymeaian 91 Womcysno Axobnpos, 3 1992-1995 mpax &

i, grmeTin W frobapos. -« B Ha-

" Wipenynpexaath fewesne,
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Activities in Member States

Albania

Internal migration is a major challenge in Albania. The key target group for the
Immunization Week was children who missed immunization due to migration from
rural areas into big cities. A door-to-door screening was carried out in high-risk
communities, where immunization cards were checked and children were
immunized. Other information activities to reach the migrant families included TV
messages, a TV talk show, a press conference and a “clown show” for children.

Albanian girl immunized during

the Immunization Week
Armenia
The main challenges in Armenia are parents’ concerns about vaccine
safety and misconceptions that vaccines often cause serious side
effects. Timeliness is another issue: while the national immunization
coverage averages 95%, the coverage of timely immunization is just
42.3%. The Immunization Week approached both parents, health
professionals and political decision makers. This was done through an
interactive TV programme, SMS messages, information flyers and
posters and a workshop for journalists. In addition, an immunization
telephone “hotline” was established for parents and health workers.

The launch of the Immunization Week in
Armenia triggered extensive press coverage

Azerbaijan

The preparations in Azerbaijan were extensive, with district level workshops for health staff and
local authorities to involve them in the initiative and to identify key barriers to
increasing immunization coverage. A key challenge in Azerbaijan is
widespread concerns as regards the safety of immunization. The key issue
during the Immunization Week therefore was to increase both parents’ and
health professionals’ knowledge of immunization quality and safety. This was
done through the distribution of information materials, conferences for health
workers and press events, including round table meetings with the media. To
supplement these information activities, 110 000 children, especially from

In the Azerbaijani Absheron high-risk communities, were vaccinated according to
District children waiting o be the national immunization schedule. kg  TROTitANTINAT 2
immunized were treated with a “_ . MUDAFiS! Fyt
huge Immunization Week cake Bl R e AT )
Belarus S
Belarus was one of the pilot countries involved in the %f—ﬁ“_ﬁ-_':wm?
Immunization Week initiative in 2005. The risk of complacency was (& &= = =
then identified as the main issue, and a need for balanced and targeted ===
information was identified. During the Immunization Week 2007, % P

Belarus continued this effort by distributing a range of information
products, including flyers, posters and fact sheets, to key target groups,
supplemented by TV and radio messages. In addition, several press
meetings were held to inform and engage the media in the initiative. To identify awareness and
knowledge levels, health specialist consultations were initiated, and an opinion poll on
immunization was carried out.

Azerbaijani immunization
information leaflet
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Activities in Member States

Belgium

The Immunization Week in Belgium was used as an opportunity to |
vaccinate traditionally difficult to reach ethnical groups in the country. In
addition, all vaccinators in Belgium received a booklet with updated
information on vaccination. In the Flemish community, a key focus was to
improve vaccine information to young adults, with the purpose to make
them feel responsible for their own vaccinations after secondary school.
Posters and leaflets aimed at attracting the attention of these young adults.
A range of information activities targeted mainly general practitioners and
vaccinators; including a symposium for general practitioners and the launch
of a new web site, www.vaccinatieweek.be. In the French community, a
symposium for vaccinators concerning vaccination policies aimed to
promote accessibility to high-quality prevention services.

Belgian immunization information web
site launched as part of the
Immunization Week in Flanders

Bosnia and Herzegovina
At the time of the Immunization Week in April 2007, Bosnia and Herzegovina was fighting a

' measles outbreak, mainly affecting high-risk groups in the society. The key
objective of the Immunization Week therefore was to advocate the right of
every child to free immunization, with a special focus on identifying strategies
to reach vulnerable, high-risk children. The key target groups were policy
makers and primary health care workers. Roundtable meetings with decision
makers were held in each of the three entities in the country, with the
purpose to raise awareness and to discuss mapping of vulnerable groups —
as well as to provide a forum for discussion on immunization in the country.
In addition, catch-up immunization of non-immunized children was carried
out, and a range of information materials were distributed

Girl in Bosnia and Herzegovina dressed .
in a European Immunization Week T- to parents and children.
shirt. (N. Popovic, UNICEF BIH)

France

France used a network approach in their Immunization Week, forming
a partnership with pharmacists, paediatricians, infection specialists and health
agencies. Five regions in the country were actively engaged in the
Immunization Week, each of them implementing activities to target the specific
issues and challenges in their areas. These activities included conferences for
general practitioners and for the general public. One region targeted young
adults, focusing on measles-mumps-rubella, pertussis and hepatitis B, through
information from health worl_(ers. (_)t.h_er regions .organ!zeq symposiums for g -4 ertisement offering NI
health workers or set up public exhibitions. All regions distributed posters and inmunization information materi-

leaflets to the public and information materials to health workers, including als for free, for health profession-
physicians, pharmacists and nurses. Most of the regions additionally launched als and for the general public

a web site providing information about the events taking place.

Georgia

In Georgia, a key issue is groups of vulnerable and under-served population groups that remain
unprotected from infectious diseases. During the Immunization Week, Georgia focused on the
school children and raising their awareness of the importance of immunization. This was done
through immunization focused lessons in schools across the country. A TV talk show on
immunization was also shown, aiming at both parents and health professionals. In addition,
supplementary immunization was carried out in one region with 230 children being vaccinated
according to the national routine immunization schedule.
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Germany

Immunization of adolescents is a key issue in Germany. The existence of large pockets of
unimmunized young persons became evident when, during the last measles outbreak, the
cases were mainly among adolescents. As the Human Papilloma Virus vaccine had just been
recommended for all girls aged 12-17 years in Germany, this was also a topic during the
Immunization Week. At the national level, an expert workshop on immunization for adolescents
was held at the Robert Koch Institute in Berlin. The Immunization Week was opened with a
press conference at the federal Ministry of Health with high-level political representation. Several
federal institutes provided new or updated leaflets or information material. In addition, media
campaigns and regional and local events took place in a number of states, focusing on routine
immunization.

Hungary

The challenges in Hungary are difficulty in reaching high-risk
communities, concerns among some parents about the safety of
vaccines and a lack of knowledge among health workers on providing |
. . guidance to parents about immunization. Approaching both parents
mﬂiﬁfaﬂigﬁ'ﬁ‘;’;ﬁ;ﬁ,’;an and health professionals, Hungary used the Immunization Week to
increase awareness of the benefits of immunization. Conferences
and trainings for health specialists and health professionals were organized.
Health promotion days for the general public took place, and information
materials to inform about the risks of diseases and the benefits of immunization
were distributed. In addition, school lessons and competitions on immunization were initiated to

inform and engage children in the initiative.

Training for Hungarian school nurses

Ireland

Ireland participated in the Immunization Week pilot in 2005 and identified
distrust in vaccines as a key issue. The measles-mumps-rubella (MMR)
vaccine uptake in Ireland has always been lower than for other vaccines, and
improving routine MMR coverage was the focus in 2007. The Immunization
Week was used as an opportunity to prepare for a measles
campaign planned as part of Ireland’s commitment to the WHO strategy to
eliminate measles in the European Region. The Week was launched by the  \Ho Director, Irish Minister for Health and
Irish Minister for Health and Children at a high-level national conference in Children and Irish immunization manager
Dublin with almost 400 delegates from the health sector. Throughout the launching the Week - showing towel dis-
Week, media campaigns and regional and local events were conducted, tributed to all newborns

focusing on the importance of routine MMR. A range of information products, 16
including a towel with immunization messages for all newborns, were distributed as well.

La vaccinazione protegge

Italy (South Tyrol)

South Tyrol in Italy was one of the pilot areas participating in the Immunization
2 Week in 2005. There is widespread distrust in vaccines in some population groups
in South Tyrol, and conflicting messages — also from health professionals —
concerning the necessity and risks of vaccines put pressure on the parents. The
focus of the Immunization Week in 2007 was harmonization of information by all
public health professionals who are in contact with pregnant women and parents of
babies and young children. Eight training workshops for medical and non-medical
staff were held in order to debate this issue. In addition, immunization information

,g‘

South Tyrolean information leaflet for parents
- produced in German and Italian
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Kazakhstan
Migrant groups are traditionally hard to reach with immunization and other
health services, and Kazakhstan is on a global 9th place as regards the

h

number of migrants. The Immunization Week was therefore used as an crmspon
opportunity to focus on the migrant children and adults who remain poi

unprotected from infectious diseases. A range of partners were actively
involved, including - quite untraditionally for health services - the
migration police. The activities included a national workshop on
immunization and the distribution of a parent immunization booklet and
other information materials. The Immunization Week was launched by the
Minister of Health at a press conference. Kazakh leaflet for parents

Kyrgyzstan
: Kyrgyzstan has identified migrants and seasonal workers from rural areas
settling in new districts around the capital city of Bishkek as a main risk group.
Due to mistrust and lack of knowledge that they are entitled to free primary
health care services, they seldom register with a health facility and therefore
® regularly miss childhood vaccinations. In the preparations for the Immunization
Week, Kyrgyzstan mapped unimmunized children in seven districts around
Bishkek. During the Week itself, community leaders and local health
workers went door to door in the communities to distribute information
materials to parents and encourage them to register for immunization.

Door-to-door campaign in in a newly
inhabited quarter around Bishek City

Malta

In Malta, distrust in vaccines and lack of knowledge about immunization among hvm:?;ﬁm
some parents is a key challenge. The Immunization Week was used to inform el S
parents about immunization, with a focus on providing adequate, balanced and
evidence-based information about immunization safety and the possible risks
associated with vaccination. An information leaflet was distributed to all parents of

primary school children, in both English and Maltese, on immunization “from birth to ~ —_=5es ——
adolescence”. A leaflet on travel medicine, including vaccinations, was also issued P RaperLane.
and distributed through health centres.

Immunisation for Children

From
Birth to Adolescence

Leaflet printed in
Moldova English and Maltese
Concerns about the safety of immunization is widespread in Moldova, and this was
the key issue of the country’s activities during the Immunization Week. A journalist poll identified
questions and worries related to immunization, while an expert ‘questions and answers session’
focused on some of these sensitive issues in a TV news programme. At the press launch of the
Week, the immunization ‘cold chain’ which is crucial for the quality of vaccines was
demonstrated.
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Romania

Improving social inclusion of minorities is a priority in Romania. During the
L Immunization Week, policy makers and health workers were engaged in
gy roundtable discussions and meetings on ways of improving the immunization
R coverage, placing a focus on minority groups. Launching the initiative, the
~ Minister of Public Health distributed vaccination cards in a maternity health
facility. During the Week, children in high-risk communities were vaccinated
with a total of more than 26 500 vaccinations provided. In addition, a wealth of
local activities were implemented; information materials were distributed in
high-risk communities, training sessions were organized for teachers and
students and for doctors and nurses, and a web page and an immunization telephone hotline
was launched.

Russian Federation

The Russian Federation used the Immunization Week to focus on the large cohorts of
unimmunized children in the country. The aim was to facilitate positive attitudes
towards and trust in immunization. A wealth of activities were implemented in 86 of the
89 territories in the Federation. ‘Open-door days were held in polyclinics in 15
territories; 27 immunization telephone ‘hotlines’ were established; information materials

EBponeiickan Hefens

were translated into 12 different local languages; posters, banners, billboards and AvmyHH3 LM

S W 16-22 anpens 2007 ropa

videos were displayed in many areas. Activities to reach drop-out and high-risk children
included ‘family-supervision’ visits to 818 families and outreach teams in 20 territories N
visiting remote and hard-to-reach areas. A comprehensive media campaign included W suanento sanna
86 press conferences, web site information, local media articles, radio and TV shows
on the Immunization Week as well as the distribution of fact sheets and flyers. The
involvement of prominent political and public figures in many areas spurred the media
interest. In 54 territories population surveys were conducted to assess the awareness  Poster from the Rus-
about immunization, showing, in general, a positive attitude towards immunization. In  sian Federation
addition, a total of 330 000 vaccinations, primarily polio, were given to children in high-

risk communities.

Serbia

Serbia participated in the Immunization Week in 2005 and identified low vaccination
uptake in marginalized population groups as a key problem. This was reflected in
the Immunization Week in 2007 which targeted primarily Roma in poor and illegal
settlements in the major cities. To ensure involvement of the target group, meetings
were held with Roma leaders and district immunization coordinators in the
preparation phase. Door-to-door distribution of Roma language information
materials was organized along with a theatre play in a children’s theatre in
Belgrade, highlighting Immunization Week messages. In addition, almost 3 000
high-risk children were immunized against measles, mumps, rubella or Hepatitis B.
Training for health care staff was also organized, and key decision makers were Child with Inmunization
sensitized to the challenges of immunization through policy conferences and Week information
information material with relevant immunization data. materials in Serbia
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Slovakia

In Slovakia, a lack of knowledge and distrust in vaccines among some parents is a challenge
which leads to difficulties in reaching specific population groups. The Immunization Week was
used as an opportunity to maintain and increase the general awareness of the importance and
benefits of immunization in the general population as well in the high-risk
Roma minority group. in the public awareness campaign conducted a press
conference was organized, and information materials were distributed, also
in Roma language. In addition, trainings for health workers and school
lessons on immunization were held along with outreach activities to Roma
communities. Not only routine immunization was the focus, but also new and
underused vaccines, such as those against hepatitis B and haemophilus
invasive infections. Preparing for the flu season, there was a focus on
influenza vaccinations, especially among high-risk groups.

Press conference in Slovakia

Tajikistan

Tajikistan was part of the Immunization Week pilot in 2005, where a knowledge, attitudes and
practice study identified key barriers to immunization. Two critical issues in Tajikistan are the
fear of adverse events, connected to rumours about bad vaccines, and
a relatively high drop-out rate. In line with this, Tajikistan used the
Immunization Week 2007 as an opportunity to raise awareness of the
importance of immunization, and especially its cost-effectiveness. TV
and radio spots highlighted key messages along with posters and
flyers in busses and other public places. Two press conferences were
organized, and a competition for the best health employee was held.
Round-table meetings with regional high-level representation aimed at
increasing the understanding of immunization among key decision
makers. In addition, the Immunization Week was integrated with a
planned supplementary polio immunization of more than 135 000 |mmunization Week poster in health clinic in
children in 26 hard-to-reach border areas in the country. Tajikistan

The former Yugoslav Republic of Macedonia

Raising awareness of the importance of immunization and increasing immunization coverage
among the most vulnerable population groups were the aims of The former Yugoslav Republic
of Macedonia, that participated in European Immunization Week in
both 2005 and 2007. The key high-risk groups in the country include
children living in rural areas, Roma communities and street children.
Information flyers on immunization were distributed door-to-door in
Roma communities, and around 12 000 children were immunized,
among them 400 children who had not previously received any
immunization at all. TV messages, newspaper messages and a radio
jingle on immunization aimed at highlighting immunization to the
general public. School lessons on immunization were also organized.
A workshop for high-level health professionals and key health
partners provided a forum for debate on immunization and for
discussion on how to reach the vulnerable populations. A press
conference with health authorities and local media was also

Immunization in The former Yugoslav Republic
of Macedonia
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Turkey ASILI COCUK &
In Turkey, lack of knowledge about immunization, little contact with the health care SAGLIKLI 90“’3_

system and confusion about the safety or necessity of immunization among some
parents are challenges that leads to pockets of unimmunized children. The
Immunization Week in Turkey aimed at young women and families in traditionally
hard-to-reach communities, especially those with children below 5 years of age.

They were approached through a long range of activities, HAYDINCOCUKUARIAS Iy

including painting and short essay competitions at primary <L

schools, marching activities with banners and bazaar stalls. A k . ASI HAFTASI
range of press activities were carried out, and opening oo oo

ceremonies were held in all 81 participating provinces. TV

messages, SMS messages and information materials i
supplemented the activities, including the distribution of 5 - Turkish Immunization
million flyers to primary schools. In addition, almost 300 000 Week posters

vaccinations were given to children and women of child-bearing age to update their
vaccination status according to the national immunization schedule.

Turkmenistan
A key aim of the Immunization Week in Turkmenistan was to reach high-risk,
TURKMENISTAN: © unimmunized groups, especially migrants living in large cities where they work at
e markets or in shops and very seldom register with the health system. Activities to
reach this group were held at public places such as markets and public
transportation where information materials were distributed. Door-to-door
distribution of materials was organized as well. Another key topic was the
measles-mumps-rubella (MMR) vaccine, which Turkmenistan introduced in the
routine immunization schedule in 2006. The importance of MMR and the other
Th . routine vaccines was also highlighted to the general population through
e government of Turkmenistan o . . .
introduced the Immunization Week Uumerous activities, including TV, radio and newspaper messages and the
on their web site distribution of vaccination calendars, vaccination cards and information materials
from health clinics and public places. To motivate health professionals and to
sensitize them to the importance of providing guidance to parents, there were contests of the
best vaccination nurse, family doctor and immunologist, and a range of round table discussions
were organized. In addition, hard-to-reach population groups were immunized according to the
national immunization schedule.

Uzbekistan
In Uzbekistan, a challenge is persistent rumours among the population that ‘foreign’ vaccines 20
from certain countries are ineffective and unsafe. The media has played a key role in fuelling
these rumours. In an attempt to engage the media in a positive debate about |mmun|zat|on
Uzbekistan conducted an essay competition among journalists during the ‘ ‘
Immunization Week. The three best essays won an award, and the
articles were published in national newspapers, thus disseminating the
positive immunization messages to a wider audience. To target the problem
of immunization not being part of the curricula at medical academy, a
symposium was held for graduate students to introduce them to immunization
safety issues, to increase understanding and knowledge. A public awareness
campaign inpluded information materials distributed door-to-door .to pa.renFS, Uzbek graduate students from medi-
TV and radio messages, SMS messages and workshops organized in five .y acagemy during immunization
major cities in the country. In addition, almost 1 million vaccinations were symposium

given to children, according to the national immunization schedule.
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Beyond 2007

Following European Immunization Week 2007, concerted effort has been put into collecting
information and evidence about the activities carried out and the results of the initiative. Each
participating country has completed an evaluation questionnaire, and a range of countries have
developed full evaluation reports.

The feedback from the countries has been very encouraging with a strong request to continue
and expand the initiative. The outcome of a major region-wide meeting for European
immunization programme managers in April 2007 further stressed this request. As a conse-
quence, the next European Immunization Week will take place on 21-27 April 2008.

All countries in the WHO European Region have received a letter inviting them to join the initia-
tive. A planning meeting for participating countries and partners will be held in September 2007.
Based on the requests and needs in the countries, more guiding documents and European
Immunization Week materials will be developed at the WHO Regional Office for Europe.

All countries are strongly encouraged to start their planning at an early stage; to form working
groups, involve partners and initiate resource mobilization activities. WHO Regional Office for
Europe will continue to provide technical assistance in the planning and will support all partici-
pating countries throughout the process. Guided by the results, successes and challenges of
2007, the planning of the third European Immunization Week has already commenced.

Highlights from the evaluation questionnaires

> The question “Would you recommend that your country participates in

European Immunization Week next year?” gets positive replies from all
participating countries.

= “Overall, do you think that European Immunization Week 2007 was...”

scores a "successful” from 78% of the countries, and a "partially
successful” from 22%.

= When asked whether they believe EIW will increase immunization

coverage nationally or in specific groups, after one or a few years, 100% of
the countries reply yes.

= 60% of the countries had defined “specific criteria of success and/or
indicators” for their Immunization Week.

> Considering only these criteria of success and comparing them with the

results of their Immunization Week, 60% of these countries deem their
Immunization Week “successful”; while 40% deem it “partially successful”.
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The second European Immunization Week was launched on 16-22
April 2007. A large number of activities aimed at reaching out to high-
risk groups through advocacy, communications and supplementary
immunization. Twenty-five countries from across the WHO European
Region saw the opportunities of creating regional synergy and became
actively engaged. Ministers, first ladies, celebrities, experts, health
professionals and many others joined the national activities and
contributed to the immense, positive press interest brought about by
the initiative. With the aim to strengthen immunization systems, in an
overall context of health systems strengthening, the initiative proved
successful in targeting the challenges of immunization systems in
each specific participating country. European Immunization Week was
an exciting week: 850 000 printed information products were
distributed across the Region, more than 700 000 SMS, radio or TV
messages were sent out, more than 200 workshops or conferences
were held, and almost 1.5 million immunization shots were given to
children to protect them against the vaccine-preventable diseases that
kill and debilitate thousands of children worldwide each year.
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